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2000+ 
Delegates

800+ 
Companies and  
organizations

FIRST NATIONS,  
GLOBAL CAPITAL,  
AND THE PARTNERSHIPS  
THAT WILL DEFINE CANADA
April 11-13, 2027
Sheraton Centre Toronto Hotel

The 10th Annual FNMPC Conference – First Nations, 
Global Capital, and the partnerships that will define 
Canada – is a leading First Nation-led event centred 
on convening Indigenous and non-Indigenous 
thought leaders, industry executives, investors and 
policymakers. Together, participants explore how 
Indigenous leadership, reconciliation and strong 
partnerships are shaping major projects, responsible 
investment and Canada’s shared economic future. 

Sponsors of the conference are focused on advancing 
progressive Indigenous business initiatives, promoting 
meaningful Indigenous inclusion in major project 
developments, and elevating Indigenous perspectives 
on responsible investment, long-term value creation, 
and sustainable business practices. 



700+ 
Indigenous  
representatives

90+ 
Speakers and 
thought leaders
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WHY SPONSOR THIS EVENT?
Sponsorship places your organization at the centre of one of Canada’s 
most important conversations about Indigenous economic participation, 
major project development, and investment. Connect directly with 
First Nation leaders, industry executives, investors, governments, and 
decision-makers who are shaping the next generation of major projects 
in Canada.

More than brand visibility, FNMPC sponsorship opportunities are 
designed to help organizations build relationships, demonstrate 
leadership, participate in meaningful dialogue and show a long-term 
commitment to Indigenous economic reconciliation.

EXECUTIVE RELATIONSHIPS
Engage with Indigenous leaders, industry, 
capital, and government.

THOUGHT LEADERSHIP 
Contribute to substantive conversations 
about major projects and investment.

BRAND VISIBILITY 
Build visibility before, during, and 
after the conference.
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•	 10 Delegate Tickets 
•	 2 Tickets to Invite-Only Sustaining Partners Dinner 
•	 Opportunity to provide welcoming remarks at the Opening Reception with logo placement displayed on podium
•	 Exhibition Booth with 3 Exhibitor Passes
•	 Sponsor profile within conference mobile app
•	 Sponsorship branding at the event -linked on-site including signage, printed, and digital collaterals
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, and a 

clickable link to your homepage from our website sponsor banner)
•	 Media engagement at the conference including interviews with FNMPC 

Opening Reception Sponsor (1)     

INVESTMENT: $100,000

The Opening Reception is the first event held on Sunday evening. 

This networking event is open to all conference delegates and has a high attendance rate.

The event allocation will be on a first-come, first-served basis. 

WHAT’S INCLUDED:

•	 12 Delegate Tickets 
•	 2 Tickets to Invite-Only Sustaining Partners Dinner 
•	 Opportunity to co-develop a panel or session with FNMPC for the main plenary (including logo placement 

displayed on screen in main plenary)
•	 Exhibition Booth with 3 Exhibitor Passes
•	 Sponsor profile within conference mobile app
•	 Sponsorship branding at the linked event including signage, printed, and digital conference materials 
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, and 

a clickable link to your homepage from our website sponsor banner)
•	 Media engagement at the conference including interviews with FNMPC 

Platinum Sponsor (2) 

INVESTMENT: $125,000
Platinum sponsorship offers premium visibility tied to one of two panels co-designed 
with FNMPC.

The panel allocation gives you the chance to co-develop a session with FNMPC.

The event allocation will be on a first-come, first-served basis.  
 
WHAT’S INCLUDED:
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•	 6 Delegate Tickets 
•	 2 Tickets to Invite-Only Sustaining Partners Dinner 
•	 Exhibition Booth with 3 Exhibitor Passes
•	 Sponsor profile within conference mobile app
•	 Sponsorship branding at the linked event including signage, printed, and digital collaterals
•	 Opportunity to introduce a featured speaker or session with logo placement displayed on screen in main plenary 
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, and a 

clickable link to your homepage from our website sponsor banner)

•	 5 Delegate Tickets 
•	 1 Ticket to Invite-Only Sustaining Partners Dinner 
•	 Exhibition Booth with 3 Exhibitor Passes
•	 Sponsor profile within conference mobile app
•	 Sponsorship branding in high traffic Indigenous vendor marketplace including signage, printed and 

digital collaterals
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, 

and a clickable link to your homepage from our website sponsor banner)

Gold Sponsor (9) 

INVESTMENT: $50,000

Gold sponsors have a prominent sponsorship level linked to one of nine core conference 
features: Day 1 or Day 2 Networking Lunches, the Networking Lounge, the exclusive Sustaining 
Partners’ Dinner, the Member Lounge, Registration, the Media Booth, Wifi, or Lanyards. 

The event allocation will be on a first-come, first-served basis.

WHAT’S INCLUDED:

Indigenous Champion Sponsor (10) 

INVESTMENT: $40,000

The Indigenous Champion Sponsors play an incredibly important role in supporting 
Indigenous community members to attend the conference. 

Many Indigenous communities are in rural and remote areas which makes travel more 
complicated. These sponsors also support our ten Indigenous vendors at the conference. 
 
WHAT’S INCLUDED:
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•	 4 Delegate Tickets  
•	 Sponsor profile within conference mobile app
•	 Sponsorship branding at the linked event including signage, printed and digital collaterals
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, 

and a clickable link to your homepage from our website sponsor banner)

•	 3 Delegate Tickets 
•	 Sponsor profile within conference mobile app
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, 

newsletter, and a clickable link to your homepage from our website sponsor banner)

•	 2 Delegate Tickets 
•	 Sponsor profile within conference mobile app
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, 

newsletter, and a clickable link to your homepage from our website sponsor banner)

Silver Sponsor (5)     

INVESTMENT: $30,000

Silver sponsors have a notable sponsorship level linked to one of five conference 
essentials: Coffee Breaks Day 1 or Day 2, Volunteers, or Cultural Performances on Day 1 
or Day 2. 
 

The event allocation will be on a first-come, first-served basis.

WHAT’S INCLUDED:

Copper Sponsor (10)    

INVESTMENT: $20,000

Copper sponsors will receive significant visibility on digital marketing channels as a 

supporter of the conference.  
 WHAT’S INCLUDED:

Bronze Sponsor (15) 

INVESTMENT: $10,000
Bronze sponsors will receive recognition across digital marketing channels in the  
lead-up to the conference, increasing brand visibility and engagement with  
attendees and stakeholders.
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•	 1 Delegate Tickets 
•	 Sponsor profile within conference mobile app
•	 Digital advertisement/marketing (group post recognition, banner wall recognition on e-blasts, newsletter, 

and a clickable link to your homepage from our website sponsor banner)

Supporter  (15)  

INVESTMENT: $5,000

Supporter sponsors will be featured throughout the digital marketing channels 
leading up to the conference.

WHAT’S INCLUDED:

IF YOU ARE INTERESTED IN SPONSORING THE 10TH  
ANNUAL FNMPC CONFERENCE, PLEASE CONTACT:

Steve Saddleback  ICD.D 
Senior Advisor, External Relations  
EMAIL: ssaddleback@fnmpc.ca	
PHONE: (403) 828-8273

 

TITLE SPONSOR

10TH ANNUAL FNMPC CONFERENCE

FIRST NATIONS,  
GLOBAL CAPITAL,  
AND THE PARTNERSHIPS  
THAT WILL DEFINE CANADA

April 11–13, 2027
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THANK YOU TO OUR 2026 
GENEROUS SPONSORS

TITLE SPONSOR

GOLD SPONSORS

PLATINUM SPONSORS

CENOVUS ENERGY  2021  BRAND GUIDELINES  |   10

LOGO
CORRECT USE

Our preferred primary logo application is full colour on a white background. 

Alternatively, our logo can be applied in a number of ways. It can be reversed (white) on the 
two primary colours; Slate (Pantone 7477C), Blue (Pantone 549C) or black background. It can 
also, on occasion, be applied in black or reversed white out of an image. When applying our 
logo to an image, please ensure there is sufficient contrast for the logo to remain legible and 
that the background isn’t overly busy.

Primary logo application

Black logo application

White logo application Logo application on photographs

INDIGENOUS CHAMPION SPONSORS

COPPER SPONSORS

SILVER SPONSORS

BRONZE SPONSORS

SUPPORTERS

OFFICIAL AIRLINE NATURE SPONSOR
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[OFFICIAL] 

 

Use the correct version of our logo 

We always use our primary two colour logo wherever possible to 
build consistency and brand recognition. We never separate our 
symbol from our wordmark or alter the logo artwork in any way.  

Our primary logo must appear on a white or very light background. 

We use our white secondary logo on dark backgrounds. This version 
must only be used when our primary logo cannot be used. 

What size should it be? 

For digital, the minimum width is 100 pixels and the minimum resolution is 72dpi. 

For print, the width of our logo should be no smaller than 25mm (measure from the left-hand side 
of our symbol to the ‘n’ of ‘American’) and the minimum resolution is 300dpi.  

Where should it be? 

Our logo must be placed in one of the four corners of any format. 
Use the symbol as a measuring device to check there’s enough 
distance from the edge of the format so that our logo is always 
placed in a clear area, free from any visual interference.  

Clear space 

Use the height of two of the capital A’s from ‘AngloAmerican’ to 
measure out the exclusion zone. No other design element should 
appear in this zone so that there’s enough clear space around 
our logo to make it stand out.  

Use by third parties 

We must always carefully consider allowing third parties to use our name and logo, and specify 
exactly how they may use it, where, and for precisely how long. Please send the details of any 
third-party request to use our name or logo to brandsupport@angloamerican.com for review and 
approval. 

Full guidelines for using our logo are available in our brand toolkit  

If in any doubt, always ask brandsupport@angloamerican.com  

PACIFIC
CANBRIAM ENERGY

FNMPC SUSTAINING PARTNERS

Enbridge Logo Usage Guidelines
Version 4.0  |  January 2020

Print 
0.75 in
Web 

160 px 
(72 dpi)

For any questions, or more information, please email: brand@enbridge.com

Brand ColorsMinimum Size

The Logos should be used for all  brand 
communications (print and web.) The 
Black & White Logo is rarely employed in 
general, and should only be used for 
single-color applications, such as gas 
meter caution tags or whenever full 
color applications are not available.

The Grayscale Logo should be used for all 
black and white collateral, such as b&w 
newspaper & one-color sponsorship 
applications. The logo should always be used 
with the tagline unless the application is too 
small for the tagline to be legible. Use of the 
Enbridge logo must be approved in all cases.

Logo

Logo with Tagline

Black & White

Knock-out 1

Grayscale

Knock-out 2

Clear Space

Enbridge Gold 
PMS 1235 C 

PMS 122 U 

CMYK C: 0, 31, 98, 0 

CMYK U: 0, 16, 100, 0 

RGB: 255, 184, 18 

HEX #FFB81C

Enbridge Gray 
PMS 425 C 

PMS 426 U  

CMYK C: 0, 0, 0, 85  

CMYK U: 0, 0, 0, 70 

RGB: 85, 85, 85 

HEX #555555

White 
CMYK: 0, 0, 0, 0  

RGB: 255, 255, 255 

HEX #FFFFFF

Print 
1.5 in
Web 

380 px 
(72 dpi)
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[OFFICIAL] 

 

Use the correct version of our logo 

We always use our primary two colour logo wherever possible to 
build consistency and brand recognition. We never separate our 
symbol from our wordmark or alter the logo artwork in any way.  

Our primary logo must appear on a white or very light background. 

We use our white secondary logo on dark backgrounds. This version 
must only be used when our primary logo cannot be used. 

What size should it be? 

For digital, the minimum width is 100 pixels and the minimum resolution is 72dpi. 

For print, the width of our logo should be no smaller than 25mm (measure from the left-hand side 
of our symbol to the ‘n’ of ‘American’) and the minimum resolution is 300dpi.  

Where should it be? 

Our logo must be placed in one of the four corners of any format. 
Use the symbol as a measuring device to check there’s enough 
distance from the edge of the format so that our logo is always 
placed in a clear area, free from any visual interference.  

Clear space 

Use the height of two of the capital A’s from ‘AngloAmerican’ to 
measure out the exclusion zone. No other design element should 
appear in this zone so that there’s enough clear space around 
our logo to make it stand out.  

Use by third parties 

We must always carefully consider allowing third parties to use our name and logo, and specify 
exactly how they may use it, where, and for precisely how long. Please send the details of any 
third-party request to use our name or logo to brandsupport@angloamerican.com for review and 
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communications (print and web.) The 
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single-color applications, such as gas 
meter caution tags or whenever full 
color applications are not available.

The Grayscale Logo should be used for all 
black and white collateral, such as b&w 
newspaper & one-color sponsorship 
applications. The logo should always be used 
with the tagline unless the application is too 
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Logo

Logo with Tagline

Black & White

Knock-out 1

Grayscale

Knock-out 2

Clear Space

Enbridge Gold 
PMS 1235 C 

PMS 122 U 

CMYK C: 0, 31, 98, 0 

CMYK U: 0, 16, 100, 0 

RGB: 255, 184, 18 

HEX #FFB81C

Enbridge Gray 
PMS 425 C 

PMS 426 U  

CMYK C: 0, 0, 0, 85  

CMYK U: 0, 0, 0, 70 

RGB: 85, 85, 85 
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LOGO
CORRECT USE

Our preferred primary logo application is full colour on a white background. 

Alternatively, our logo can be applied in a number of ways. It can be reversed (white) on the 
two primary colours; Slate (Pantone 7477C), Blue (Pantone 549C) or black background. It can 
also, on occasion, be applied in black or reversed white out of an image. When applying our 
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Use the correct version of our logo 

We always use our primary two colour logo wherever possible to 
build consistency and brand recognition. We never separate our 
symbol from our wordmark or alter the logo artwork in any way.  

Our primary logo must appear on a white or very light background. 

We use our white secondary logo on dark backgrounds. This version 
must only be used when our primary logo cannot be used. 

What size should it be? 

For digital, the minimum width is 100 pixels and the minimum resolution is 72dpi. 

For print, the width of our logo should be no smaller than 25mm (measure from the left-hand side 
of our symbol to the ‘n’ of ‘American’) and the minimum resolution is 300dpi.  

Where should it be? 

Our logo must be placed in one of the four corners of any format. 
Use the symbol as a measuring device to check there’s enough 
distance from the edge of the format so that our logo is always 
placed in a clear area, free from any visual interference.  

Clear space 

Use the height of two of the capital A’s from ‘AngloAmerican’ to 
measure out the exclusion zone. No other design element should 
appear in this zone so that there’s enough clear space around 
our logo to make it stand out.  

Use by third parties 
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